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Our Aim

▪ To connect people to Allah (swt)

▪ Through :

– Talks/ Halaqas

– Sports

– Islamic Schools

– Social events

– Community Activities – Food Bank etc.

▪ Connection to the Masjid is critical



COVID 19 & Lockdown

▪ Had to review on how we engage: 

– Facebook Live

• Jumu’ah Bayaan

• Let’s Talk – challenging contemporary issues

• Careers Show

• Ramadan Reminders

• Qur’an recitation over Ramadan

– Communication/Updates via WhatsApp

▪ Important to maintain that contact







Initial Success Alhamdullilah

▪ People engaged well initially

– Novelty 

– Looking for support

▪ However increasingly difficult to engage:

– Eid Quiz show – competing with a nice 
summer’s day!

– Lots of competition

– Not the same spiritual connection

– Were we professional enough?

– Needs time to build up an audience



Opportunities of going Digital

▪ To try a new approach of engagement
– We had talked about it a lot – but forced to try 

something new

– Engaging people at home – brothers & sisters

▪ Much broader reach
– Engaging new people/families/sisters

▪ Different type of programmes
– Health

– Careers Show
– Talk-shows

▪ National speakers without the difficulty of 
travel.



Challenges of going Digital

▪ Still learning how to engage with different 
audiences

– Which programmes work best?

▪ Only appeals to certain audiences

– Not the elderly/young children

▪ People still crave social interaction/the 
Masjid

▪ Islamic school – young people teaching is 
better on site than online



The future of the Digital Masjid

▪ Life will never be the same…

▪ “Digital Masjid” – online engagement needs 
investment at every Masjid

▪ The norm will be :

• Long distance learning

• Streaming of events

• The Masjid being broadcast into homes

▪ Opportunity for the Masjid to engage with its 
congregation.

▪ Opportunity for volunteers to get involved


